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February 2013 

 
 

GGEENNEERRIICC  EESSTTAATTEESS  SSPPOONNSSOORRSSHHIIPP  PPRROOPPOOSSAALL  

 

 

To Whom it may Concern: 

 

GLOVent Solutions is pleased to provide you with a proposal for sponsorship on our Estate Electronic-

Newsletters and Communication Portal as detailed below. 

 

This proposal is a ggeenneerriicc  ssppoonnssoorrsshhiipp  pprrooppoossaall based on our standard ppeerr  eessttaattee,,  ppeerr  ccaammppaaiiggnn 

pricing. We pride ourselves in offering personalized service and solutions that meets each of our 

client’s unique needs. We would therefore appreciate the opportunity to discuss this proposal as well 

as other alternatives in order to find a solution that meets all your expectations. EExxcciittiinngg  ddiissccoouunnttss  

ccaann  aallssoo  bbee  ooffffeerreedd  ffoorr  mmuullttiippllee  eessttaatteess  aanndd  mmuullttiippllee  ccaammppaaiiggnnss..  

 

 

AADDVVEERRTTIISSIINNGG  OOPPPPOORRTTUUNNIITTYY  OOVVEERRVVIIEEWW  

 

PPaarrtt  ooff  GGLLOOVVeenntt’’ss  aaggrreeeemmeenntt  wwiitthh  RReessiiddeennttiiaall  EEssttaatteess  uussiinngg  tthhee  GGLLOO--PPoorrttaall  CCoommmmuunniittyy  

MMaannaaggeemmeenntt  SSyysstteemm  iiss  tthhaatt  GGLLOOVVeenntt  oowwnnss  tthhee  aaddvveerrttiissiinngg  rriigghhttss  oonn  aallll  tthhee  eelleeccttrroonniicc  

ccoommmmuunniiccaattiioonn  iinn  tthhoossee  ccoommmmuunniittiieess.. This is utilized by making space available on emails, 

electronic newsletter templates and the communication portal for promoting various products and 

services. 

 

EEvveerryy  eemmaaiill  aanndd  eelleeccttrroonniicc  nneewwsslleetttteerr  tthhaatt  iiss  sseenntt  ffrroomm  tthhee  HHOOAA  ttoo  tthhee  eessttaattee  mmeemmbbeerrss  aarree  

uuttiilliizzeedd  ttoo  pprroommoottee  aaddvveerrttiisseerrss''  pprroodduuccttss  aanndd  sseerrvviicceess.. A standard template is agreed with the 

management committee, containing both editorial space and advertising areas. 

 

The communication and the templates are governed by strict rules to ensure exceptional value is 

retained for the advertisers on newsletters. The branding of oonnllyy  oonnee  eexxtteerrnnaall  aaddvveerrttiisseerr  //  ssppoonnssoorr 

is placed on the newsletters at any time. This ensures pprrooffeessssiioonnaall  llooookkiinngg  ccoommmmuunniiccaattiioonn at all 

times and ensures eexxcceeppttiioonnaall  bbrraanndd  bbuuiillddiinngg value to Advertisers. Newsletters are further more 

originated by the management committee of each estate only, eennssuurriinngg  aann  eexxcceeppttiioonnaall  aaccttuuaall  

rreeaaddeerrsshhiipp  ppeerrcceennttaaggee. 
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BBEENNEEFFIITTSS  OOFF  TTHHIISS  AADDVVEERRTTIISSIINNGG  OOPPPPOORRTTUUNNIITTYY  

 

Estate Electronic Advertising offers exceptional unique benefits to organizations looking to promote 

their products or services. Some of these include: 

 

o AA  110000%%  ffooccuusseedd,,  nniicchhee  ttaarrggeett  aauuddiieennccee:: Community Newsletters is the ultimate in micro or 

hyper-localized advertising. The target audience can be selected to individuals all owning homes 

(living) in a specific area, who falls in a similar LSM group and with similar interests. 

  

o RReeaacchh  tthhee  ““CCrreeaamm  ooff  tthhee  CCrroopp””::   Most of the Community Members live in estates that make up 

the top of the top income groups in South Africa. They are decision makers in the business world 

and a majority of them is either business owners or executives in their organizations. We're 

offering the opportunity to “talk” to this high end target market in the comfort of their homes or 

offices. 

 

o DDiirreecctt  DDeelliivveerryy:: Unlike some print communication that could lie in a person's mailbox or in a 

stand at the community entrance, our communication is sent directly to member's email 

addresses, meaning the content is seen almost real-time, wherever the person is at that moment 

in time. 

 

o AAnn  iinndduussttrryy  lleeaaddiinngg  %%  RReeaaddeerrsshhiipp:: Due to the relevance of the editorial content, almost all the 

communication sent is actually opened and read, many times more than once. 

 

o MMoorree  tthhaann  jjuusstt  aann  IImmpprreessssiioonn:: Being electronic media, the advertisers are presented with so 

much more options. Apart from presenting your product or service to the target audience, they can 

also be called to action. Exciting features like hyperlinks to a website on the ad saying “Click here 

for more great deals”; electronic voucher systems and lucky draw competitions can all be 

administrated through this media. 

 

o RReeppeeaatteedd  MMeessssaaggee:: The target audience is reached repeatedly, every time an email/electronic 

newsletter are sent. This happens on average 4 times per month, but there were instances where 

due to specific circumstances in a community, an email/electronic newsletter were sent daily for a 

period of time. 

 

o GGrreeaatt  VVaalluuee  ffoorr  MMoonneeyy:: All the benefits mentioned above results in great value for money 

advertising. In summary, all the ads that are paid for are actually viewed by a person belonging to 

a specific chosen target market. The ads can furthermore deliver more than just a reader 
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impression. Exciting call to action strategies can be followed, including website hyperlinks, 

competitions and voucher systems. 

 

o AA  GGrreeeenn  AAlltteerrnnaattiivvee:: Electronic Newsletters is a green alternative to reaching targeted 

individuals. Advertisements are delivered to individuals some times daily, without the need to print 

it once. 

 

 

CCIIRRCCUULLAATTIIOONN  DDEETTAAIILLSS  

 

DDiissttrriibbuutteedd  ttoo  aapppprrooxxiimmaatteellyy  2200  000000  rreessiiddeennttss,,  aann  aavveerraaggee  ooff  aabboouutt  8800  000000  eelleeccttrroonniicc  

nneewwsslleetttteerrss  aarree  sseenntt  tthhrroouugghh  tthhee  GGLLOO--PPoorrttaall  CCMMSS  mmoonntthhllyy (this averages at about 4 

newsletters/emails per community member, per month). This means advertisers reach each targeted 

community member on average 4 times per month. 

 

Please find a list of estates / communities currently using the GLO-Portal CMS on our website at 

wwwwww..gglloovveenntt..ccoo..zzaa. Details given for each community include the location, the size of the member 

base and any special interest they might have.  

 

 

TTYYPPIICCAALL  NNEEWWSSLLEETTTTEERR  CCOONNTTEENNTT  

 

Content will vary from estate to estate and will always be relevant information to the residents. OOnnee  ooff  

tthhee  mmaaiinn  bbeenneeffiittss  ooff  oouurr  ccoommmmuunniiccaattiioonn  mmeeddiiuumm  iiss  tthhaatt  aallll  ccoonntteenntt  iiss  ggeenneerraatteedd  bbyy  tthhee  EEssttaattee  

MMaannaaggeemmeenntt  CCoommmmiitttteeee,,  eennssuurriinngg  tthhee  rreelleevvaannccyy  ooff  tthhee  ccoonntteenntt  ttoo  tthhee  mmeemmbbeerrss.. We have an 

exceptional high actual readership percentage because of this. 

 

Editorial content examples include AAGGMM  MMeeeettiinngg  MMiinnuutteess;;  SSeeccuurriittyy  NNoottiicceess  aanndd  RReeppoorrttss;;  

CChhaaiirrmmaann''ss  RReeppoorrttss;;  EEssttaattee  SSuuppeerrvviissoorr''ss  RReeppoorrttss;;  EEssttaattee  RRuulleess  aanndd  RReegguullaattiioonnss  aanndd  jjuusstt  ffuunn  

ccoommmmuunniittyy  nneewwss.. Many communities have weekly electronic newsletters providing important 

information to their members.  
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AADDVVEERRTTIISSIINNGG  PPRROOPPOOSSAALL  DDEETTAAIILLSS::  SSPPOONNSSOORRSSHHIIPP  MMOODDEELL  

 

 

 

A ‘‘SSppoonnssoorrsshhiipp  MMooddeell’’ is used for 

advertising in the estates using the 

GLO-Portal system. 

 

In the sponsorship model, the 

advertiser will eennjjooyy  eexxcclluussiivvee  

eexxtteerrnnaall  bbrraannddiinngg on the 

newsletters and in the portal. This 

means no other company’s ads will 

be placed on the newsletters and in 

the portal. The only other 

promotional items could be internal 

GLOVent or Estate Management 

promotions. 

 

The VVeerrttiiccaall  BBaannnneerr to the right of 

the newsletter content as well as the 

EEddiittoorriiaall  AArreeaa at the bottom of the 

content will be allocated to the 

advertiser.  

 

An example of a typical newsletter 

layout is shown on the left:  

 

A HHoorriizzoonnttaall  BBaannnneerr will also be 

allocated to the advertiser in the 

PPoorrttaall  SSeeccttiioonn of the Community 

Management System. This banner 

will be seen by members each time 

they log into the community portal. 

 

An example of the portal is shown 

below: 
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MMOORREE  TTHHAANN  JJUUSSTT  BBRRAANNDD  BBUUIILLDDIINNGG  

 

BBeeiinngg  eelleeccttrroonniicc,,  nnoo  lliimmiittaattiioonn  iiss  ppllaacceedd  oonn  tthhee  aammoouunntt  ooff  

ccoolloorrss  oorr  iinnffoorrmmaattiioonn  tthhaatt  ccaann  bbee  ddiissppllaayyeedd  oonn  eeaacchh  

aaddvveerrttiisseemmeenntt.. While newsletters cannot handle all media 

(like flash videos), the portal banner can. The only real 

limitation to what can be done with the advertising banners is 

therefore one’s imagination. Ads can come to life, delivering 

much more than just a static impression. 

 

FFuurrtthheerr  eexxcciittiinngg  ““ccaallll  ttoo  aaccttiioonn””  ffuunnccttiioonnaalliittiieess  aarree  

aavvaaiillaabbllee.. These include the placement of hyperlinks on the 

advertisement that can link to any website and the 

administration of a voucher system that provides advertisers 

the opportunity to offer and mange discounts on their products 

and services. We have also administrated “lucky draw” 

competitions for some advertisers with a “Click here and stand 

a chance to win” type of scenario. The benefit of promoting on 

our electronic media is that so much more is possible and the 

and the money spend on the advertisement can be a lot more 

than just basic brand awareness creation one would have in 

print media. 
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PPRRIICCIINNGG  

 

Sponsorship pricing works on a price per estate, per campaign. Estates are divided in Micro, Small, 

Medium, Large and Mega estates, differentiated on the size of their database.  

 

Each campaign consists of 30 days, and a minimum amount of impressions. Due to the fact that the 

Community Management only sends out emails, we do not control the distribution per time period. We 

therefore guarantee a minimum amount of impressions in each 30 day campaign. If the guaranteed 

amount of impressions have not been reached after 30 days, then the campaign is extended, until the 

minimum amount of impressions are reached. If however, the minimum amount of impressions is 

reached before the end of 30 days, then the campaign is continued until the end of the 30 days, 

typically resulting in more than the minimum guaranteed amount of impressions.  

 

In summary therefore, each campaign will run for 30 days, or until the minimum amount of 

impressions are reached, whatever comes last. 

 

Included below is a list of the current GLOVent Estates with their database size, minimum guaranteed 

impressions and the per campaign sponsorship price.  
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Discounts can be offered if an agreement is reached for more than one estate / community and for 

repeat campaigns. 

 

 

PPRROOPPOOSSAALL  TTEERRMMSS  AANNDD  CCOONNDDIITTIIOONNSS  

  

PPuubblliiccaattiioonn  &&  CCiirrccuullaattiioonn  DDeettaaiillss::  

1. This proposal is per 1x advertising campaigns on GLOVent Solutions GLO-Portal communities. Discounts 

can be offered if agreement is reached for more than one campaign. 

2. A minimum amount of impressions for the campaigns are guaranteed. If the impressions are not reached at 

the end of the last campaign, the duration of the last campaign will be extended until the minimum amount of 

impressions are reached. 

3. Glovent reserves the right to withhold the placement of an advertisement and to cancel a live advertisement 

at any time. Ad placement and distribution are subjected to the acceptance and approval of respective 

Community Management Committees. Should Glovent be prevented from starting or continuing with an ad 

campaign for whatever reason, Glovent will refund the Client for ads that have been paid for, but not 

published. 

4. Glovent accepts no liability for losses arising from omissions, failure to publish, publication of 'wrong' 

material, typographical errors or any mistake or error of whatever kind. The onus is solely on the advertiser to 

ensure that material is supplied in the correct format. Should a contact proof not be supplied on or before the 
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stipulated material deadline, Glovent cannot be held responsible for color matching or any content errors that 

may occur. All advertisements is subjected to the approval by Glovent and the relevant Community 

Management Committees. The advertiser is held liable for all damages and costs that flow from any action 

that may be instituted against Glovent by reason of the publication of his or her advertisement. 

5. Glovent cannot guarantee or control the actual ad placement date or the ad live term. Estimates are given 

based on the average amount of e-Newsletters sent per estate per month, but the actual e-Newsletters / 

emails sent is dependent on the estates needs and usage at the time. 

 

AArrttwwoorrkk:: 

6. GLOVent can assist with the design of artwork. The ddeessiiggnn  ooff  aanndd  aaddvveerrttiisseemmeenntt  bbaannnneerr  oorr  eeddiittoorriiaall  

iiss  RR550000..0000  ppeerr  aaddvveerrttiisseemmeenntt. A maximum of three changes will be allowed on original advertisements. 

After the three base changes, a further design fee of R300 per hour will be charged. The total final design 

fee, if chosen, will be invoiced with advertising. Alternatively, aarrttwwoorrkk  ccaann  aallssoo  bbee  ssuupppplliieedd to GLOVent. 

7. Advertisements or artwork supplied to GLOVent should comply with the following design requirements: 

a. Technical Specifications: DPI: 300dpi; Color: RGB; Fonts: Always include fonts or save as curves. 

b. Logos: Always supply original logo. Logos in .jpeg format are not the ideal and will need to be re-

drawn or deep etched. 

c. Photographs: Please supply good quality photographs as far as possible - if not available, please 

supply high-quality brochures. As a last option, photographs can be supplied via email. Please do 

not paste photographs in Microsoft Word. 

d. Preferred formats for photographs & made-up adverts: .pdf, .jpg (300dpi). Files in other formats may 

be used, but the quality of your final material could be compromised. Please check with us for the 

correct format if you are not sure. 

8. Advertisement graphics can be changed for repeats of this agreement under the same design terms and 

conditions. 

 

IInnvvooiicceess  aanndd  PPaayymmeenntt  TTeerrmmss:: 

9. Each campaign will be invoiced individually at the start of the campaign. Invoices are payable on 

presentation. 

10. This proposal is valid for 30 days. 

 

AADDDDIITTIIOONNAALL  IINNFFOORRMMAATTIIOONN  AANNDD  NNEEXXTT  SSTTEEPPSS  

 

We trust this proposal meets your expectations and provides a good overview of our Advertising 

Opportunity and the benefits it has to offer. For additional information, please visit our website 

wwwwww..gglloovveenntt..ccoo..zzaa or contact us at any of the numbers listed below. 

 

It is our experience that questions regarding our Solutions are best answered in person. Please 

contact us for a personal and more detailed discussion on how this opportunity can benefit your 

Organization.  


